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San Francisco, CA

SKILLS

» Digital Marketing

« E-commerce Strategy
« SEO

e Analytics

e Social Media

» Campaign Management

LANGUAGES
« English
e Spanish
e French

EDUCATION

MASTER OF SCIENCE IN DIGITAL
MARKETING, UNIVERSITY OF
SOUTHERN CALIFORNIA

ACHIEVEMENTS

* Awarded 'Best Digital Campaign' by
the Travel Marketing Association in
2023.

» Increased website conversion rates by
35% through targeted marketing
efforts.

* Recognized for leading the digital
transformation project that enhanced
the online customer journey.

Michael

ANDERSON

Dynamic Cruise Tourism Executive with a strong focus on digital marketing and e-
commerce strategies within the tourism sector. Extensive experience in
leveraging online platforms to enhance brand visibility and drive customer
engagement. Proven track record in developing and executing successful digital
campaigns that significantly increase bookings and customer retention. Skilled in
utilizing analytics tools to measure campaign effectiveness and optimize
marketing strategies.

WORK EXPERIENCE

DIGITAL MARKETING DIRECTOR

Voyage Digital

2020 - 2025

e Led digital marketing initiatives that resulted in a 60% increase in online bookings.
e Developed SEO strategies that improved website traffic by 150% within one year.
e Managed social media campaigns that increased engagement by 40%.

o Utilized Google Analytics to track and report on campaign performance.

e Collaborated with IT to enhance online booking systems for improved user
experience.

e Conducted A/B testing to optimize email marketing campaigns, leading to a 25%
increase in open rates.

E-COMMERCE MANAGER
Cruise Online

2015 - 2020

e Managed the e-commerce platform, achieving a 45% increase in sales over two
years.

¢ Implemented user experience enhancements that reduced cart abandonment rates
by 20%.

¢ Developed promotional strategies for online sales events, boosting revenue
significantly.

e Conducted market research to identify trends in online consumer behavior.

e Coordinated with cross-functional teams to ensure seamless execution of online
campaigns.

e Monitored competitor activities to refine e-commerce strategies effectively.



