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San Francisco, CA

SKILLS

» customer behavior analysis
* A/B testing

« digital marketing

e user experience optimization
» data reporting

e team collaboration

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN
MARKETING, UNIVERSITY OF
MICHIGAN, 2016

ACHIEVEMENTS

o Achieved a 15% increase in customer
retention through optimized marketing
strategies.

» Recognized for exceptional
performance with a company-wide
award.

» Contributed to a 25% growth in online
traffic through targeted SEO initiatives.

Michael

ANDERSON

Innovative and analytical CRO Analyst with a strong focus on leveraging data to
enhance user experience and drive conversion rates. Over 7 years of experience
in the retail industry, specializing in customer behavior analysis and optimization
technologies. Possesses a deep understanding of digital marketing trends and
user engagement strategies. Highly adept at employing various testing
methodologies to determine the most effective approaches for conversion
enhancement.

WORK EXPERIENCE

CRO ANALYST

Retail Innovations Ltd.

2020 - 2025

e Executed strategic A/B testing initiatives that resulted in a 20% increase in online
sales.

e Analyzed customer feedback and behavior to inform product and marketing
strategies.

e Worked with UX teams to optimize the design and functionality of e-commerce
platforms.

e Developed comprehensive reports on conversion metrics for senior management.
¢ Implemented user experience improvements based on data-driven insights.

e Collaborated with external partners to enhance digital marketing efforts.

JUNIOR CRO ANALYST

Market Trends Corp.

2015 - 2020

e Supported the development of testing frameworks that enhanced user
engagement.

e Analyzed web traffic data to identify trends and opportunities for conversion.

¢ Assisted in the execution of email marketing campaigns to improve customer
retention.

e Conducted competitive analysis to benchmark performance against industry
leaders.

e Collaborated with design teams to create user-friendly interfaces.

Monitored key performance indicators to assess campaign effectiveness.



