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SUMMARY

Visionary and results-driven CRO Analyst with over a decade of experience in optimizing conversion rates across diverse
digital landscapes. Demonstrated expertise in leveraging data analytics to formulate strategic insights that drive revenue
growth and enhance user engagement. Possesses a robust understanding of A/B testing methodologies, user journey
mapping, and advanced statistical analysis.

WORK EXPERIENCE

Senior CRO Analyst Tech Innovations Inc. Jan 2023 - Present

* Developed and executed comprehensive A/B testing plans that led to a 25% increase in conversion rates.

o Utilized advanced analytics tools to identify user behavior patterns and optimize the customer journey.

e Collaborated with UX designers to create user-centric landing pages, enhancing engagement metrics.

¢ Presented data-driven insights to stakeholders, influencing strategic decision-making processes.

¢ Implemented conversion tracking mechanisms, ensuring accurate measurement of campaign performance.

e Conducted competitive analysis to benchmark performance and identify improvement opportunities.

CRO Specialist Digital Solutions Co. Jan 2020 - Dec 2022

e Executed targeted email marketing campaigns, resulting in a 30% increase in lead conversion.
* Analyzed website traffic and user engagement metrics to inform strategic enhancements.

¢ Led workshops to educate team members on conversion optimization best practices.

¢ Designed and implemented user feedback loops to refine product offerings.

e Utilized heat mapping tools to identify user interaction trends and optimize site layout.

« Monitored key performance indicators to assess the effectiveness of conversion strategies.

EDUCATION

Master of Science in Marketing Analytics, University of California, 2015 Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

« Technical Skills: A/B testing, data analysis, user experience design, digital marketing, statistical modeling, stakeholder
engagement

o Awards/Activities: Increased annual revenue by $500,000 through optimized conversion strategies.
* Awards/Activities: Recognized as 'Employee of the Year' for outstanding contributions to team performance.

« Awards/Activities: Successfully reduced customer churn by 15% through targeted retention initiatives.

¢ Languages: English, Spanish, French



