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SKILLS

EDUCATION

MASTER OF PUBLIC ADMINISTRATION,

UNIVERSITY OF SOUTHERN CALIFORNIA,

2015

LANGUAGE

ACHIEVEMENTS

Non-Profit Marketing•

Stakeholder Engagement•

Project Management•

Content Production•

Community Outreach•

Fundraising•

English•

Spanish•

German•

Increased overall donations by 25%
through targeted content campaigns.

•

Received 'Outstanding Communication

Award' for exceptional storytelling.
•

Successfully launched a video series

that enhanced community awareness

and support.

•

Michael Anderson
CONTENT  STRATEGY  MANAGER

Experienced Content Strategist with a robust background in the non-profit

sector, specializing in mission-driven content creation. Demonstrated ability

to develop content strategies that effectively communicate organizational

goals and engage stakeholders. Proficient in utilizing various content

formats to enhance outreach and fundraising efforts. Strong track record of

fostering partnerships and collaborating with diverse teams to achieve

shared objectives.

EXPERIENCE

CONTENT STRATEGY MANAGER

Non-Profit Organization

2016 - Present

Developed comprehensive content strategies that increased donor

engagement by 45%.

Managed the production of newsletters, blog posts, and social media

content.

Collaborated with program directors to highlight success stories and impact.

Implemented a content calendar to streamline communication efforts.

Organized community events to promote brand awareness and fundraising

campaigns.

Trained volunteers on effective storytelling techniques for outreach.

COMMUNICATIONS COORDINATOR

Community Outreach Initiative

2014 - 2016

Created compelling content for various marketing channels that improved

community engagement.

Managed social media accounts, increasing followers by 50% within a year.

Assisted in organizing fundraising events and campaigns.

Produced video content to showcase community impact and success

stories.

Conducted surveys to gather feedback and improve content strategies.

Presented content initiatives to stakeholders for approval and support.


