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Senior Content Strategist

Distinguished Content Marketing Manager with over a decade of experience in developing and executing innovative content
strategies that drive brand awareness and customer engagement across diverse industries. Renowned for leveraging data-driven
insights to inform content creation, ensuring alignment with organizational goals and audience needs. Expert in managing cross-

functional teams to produce high-quality content, including blogs, white papers, and social media campaigns.

WORK EXPERIENCE

Senior Content Strategist | Global Tech Solutions Jan 2022 - Present

« Developed comprehensive content marketing strategies tailored to B2B and B2C segments.

» Managed a team of writers and designers to create engaging multimedia content.

* Implemented SEO best practices resulting in a 40% increase in organic search traffic.

« Conducted market research to identify trends and audience preferences, adapting content accordingly.
» Collaborated with sales and product teams to align content with business objectives.

» Analyzed content performance metrics, providing actionable insights for continuous improvement.

Content Marketing Specialist | Innovative Brands Inc. Jul 2019 - Dec 2021

« Created and executed content marketing campaigns across multiple digital channels.

« Developed editorial calendars to ensure timely delivery of content.

« Utilized Google Analytics and social media insights to measure campaign effectiveness.
» Coordinated with external agencies for video and graphic design projects.

« Trained junior team members on content creation and best practices.

» Produced high-converting landing pages that boosted lead generation by 25%.

SKILLS

Content Strategy SEO Analytics Team Leadership Digital Marketing Brand Development

EDUCATION

Bachelor of Arts in Marketing Berkeley
University of California

ACHIEVEMENTS

» Increased overall content engagement by 60% within one year through strategic initiatives.
+ Recognized as Employee of the Year for outstanding contributions to the marketing department.

o Successfully launched a content-driven lead generation campaign that generated over 1,000 new leads in three months.

LANGUAGES

English Spanish French



