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SKILLS

Content Strategy

Digital Marketing

Team Collaboration
Stakeholder Engagement
Project Management

Storytelling

EDUCATION

BACHELOR OF ARTS IN
COMMUNICATIONS, UNIVERSITY OF
WASHINGTON

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Increased total donations by 35%
through targeted content initiatives.

Recipient of the 'Excellence in
Communication' award at Social Change
Organization in 2021.

Successfully launched a community
awareness campaign that reached over
500,000 individuals.

Michael Anderson

CONTENT MARKETING MANAGER

Results-driven Content Marketing Manager with a solid background in
developing and executing innovative content strategies across various
industries. With over 7 years of experience in the nonprofit sector, excels in
creating compelling narratives that engage stakeholders and drive
awareness for social causes. Proficient in leveraging digital platforms and
tools to maximize content reach and impact.

EXPERIENCE

CONTENT MARKETING MANAGER

Social Change Organization
2016 - Present

e Developed and implemented content strategies that increased donor
engagement by 50%.

e Managed a team of writers and designers to produce high-quality content for
campaigns.

o Utilized analytics tools to measure content performance and inform future
strategies.

e Collaborated with program teams to create impactful stories that highlight
organizational impact.

e Executed social media campaigns that raised awareness and increased
followers by 300%.

e Trained staff on effective content creation techniques and best practices.

DIGITAL CONTENT COORDINATOR
Community Outreach Group

2014 - 2016

e Assisted in the development of content strategies that enhanced community
engagement by 40%.

e Coordinated multimedia content for various initiatives, ensuring alignment
with organizational goals.

e Analyzed feedback and metrics to refine content delivery methods.

e Supported fundraising campaigns through compelling storytelling and
content creation.

o Worked closely with volunteers to gather impactful stories from the
community.

e Monitored and reported on content performance metrics, driving continuous
improvement.



