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SKILLS

EDUCATION

BACHELOR OF ARTS IN BUSINESS

ADMINISTRATION, UNIVERSITY OF

FLORIDA

LANGUAGE

ACHIEVEMENTS

data analytics•

content procurement•

vendor management•

project oversight•

contract negotiation•

market research•

English•

Spanish•

German•

Improved content acquisition processes,
leading to a 15% reduction in costs.

•

Successfully contributed to a project that

increased user retention by 20%.
•

Recognized for exceptional performance

during internship program.
•

Michael Anderson
CONTENT  PROCUREMENT  SPEC IAL I ST

Results-driven Content Acquisition Specialist with a focus on leveraging

data analytics to optimize content sourcing and procurement processes.

Expertise in identifying valuable content opportunities that align with

audience preferences and market trends. Proven ability to negotiate

favorable terms with content providers, ensuring high-quality content

delivery while managing budgets effectively. Strong analytical skills enable

the assessment of content performance, guiding acquisition strategies and

decision-making.

EXPERIENCE

CONTENT PROCUREMENT SPECIALIST

Digital Content Enterprises

2016 - Present

Executed content procurement strategies to enhance digital offerings and

user engagement.

Negotiated contracts with various content providers to secure advantageous

terms.

Analyzed user data to inform content acquisition decisions and strategies.

Maintained relationships with key vendors to ensure timely content delivery.

Collaborated with cross-functional teams to align content initiatives with

business objectives.

Monitored industry trends to identify potential content acquisition

opportunities.

CONTENT ACQUISITION INTERN

Innovative Media Solutions

2014 - 2016

Assisted in the research and evaluation of content acquisition opportunities.

Supported contract negotiations under the guidance of senior team

members.

Maintained documentation of content agreements and licenses.

Participated in team meetings to discuss content strategies and initiatives.

Contributed to the preparation of performance reports on acquired content.

Engaged with potential content providers to establish initial contacts.


