CONTACT

'

(555) 234-5678

K

michael.anderson@email.com

www.michaelanderson.com

o &

San Francisco, CA

SKILLS

» digital content sourcing

» performance analysis

» stakeholder management
« project coordination

» contract negotiation

» relationship building

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN DIGITAL
MEDIA, UNIVERSITY OF TEXAS

ACHIEVEMENTS

« Increased content acquisition
efficiency by 25% through improved
processes.

« Recognized for outstanding
contributions to team success during
annual reviews.

o Successfully launched a content
initiative that boosted audience
engagement by 30%.

Michael

ANDERSON

Innovative and detail-oriented Content Acquisition Specialist with a strong
background in digital content sourcing. Expertise in identifying and securing high-
quality content that resonates with target audiences, while driving brand
engagement and loyalty. Demonstrated ability to leverage analytical tools to
assess content performance and optimize acquisition strategies. Skilled in
building and maintaining relationships with content providers and stakeholders,
ensuring seamless collaboration and communication.

WORK EXPERIENCE

CONTENT ACQUISITION EXECUTIVE

Visionary Media Group

2020 - 2025

e Led content acquisition initiatives to enhance digital offerings and audience
engagement.

¢ Negotiated contracts with content creators and distributors to secure competitive
pricing.

o Utilized performance metrics to guide content selection and acquisition strategies.

e Developed partnerships with emerging content creators to diversify offerings.

e Conducted regular reviews of content performance to inform future acquisitions.

e Coordinated with marketing and sales teams to align content strategies with
business goals.

JUNIOR CONTENT ACQUISITION SPECIALIST

Creative Content Solutions

2015 - 2020

e Supported senior team members in sourcing and evaluating potential content.
e Maintained documentation of content licenses and agreements.

e Assisted in the analysis of content performance metrics.

e Participated in the negotiation process for content contracts.

e Collaborated with marketing teams to promote newly acquired content.

e Engaged with content providers to foster strong working relationships.



