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PROFILE

A results-oriented Consumer Research Analyst with a robust background in

leveraging data analytics to drive market strategies and enhance customer

engagement. Expertise in conducting comprehensive market assessments,

employing a mix of qualitative and quantitative methodologies to gather

insights that inform product development and marketing initiatives. Skilled in

translating complex data into actionable recommendations, fostering

collaboration across departments to ensure alignment with consumer needs.

EXPERIENCE

LEAD CONSUMER RESEARCH ANALYST

Global Insights Agency

2016 - Present

Directed comprehensive market research projects from conception to

execution.

Employed advanced analytics to interpret consumer data and identify

emerging trends.

Collaborated with cross-functional teams to align research initiatives with

business objectives.

Presented research outcomes to stakeholders, influencing marketing and

product strategies.

Utilized Python for data manipulation and analysis, increasing efficiency in

reporting.

Trained junior staff on research methodologies and data analysis techniques.

MARKET RESEARCH ASSOCIATE

Consumer Insights Corp

2014 - 2016

Conducted primary and secondary research to support strategic planning.

Analyzed consumer feedback to identify areas for product improvement.

Utilized Excel for data analysis and reporting, ensuring accuracy and clarity.

Facilitated focus groups to gather qualitative insights on market trends.

Developed surveys that captured consumer preferences and behaviors.

Collaborated with marketing teams to implement research findings into

campaigns.

MA

data analytics•

market assessment•

consumer insights•

project management•

statistical software•

cross-functional collaboration•

English•

Spanish•

French•

Improved research efficiency by 25%

through the implementation of new

analytic tools.

•

Played a key role in a project that led to

a 50% increase in customer satisfaction

ratings.

•

Received the Research Excellence

Award for outstanding contributions to

market analysis.

•


