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I am a results-driven Consumer Behavior Researcher with over 8 years of

experience in the e-commerce sector. My expertise lies in understanding online

consumer behavior and leveraging data analytics to inform digital marketing

strategies. Throughout my career, I have utilized various research methodologies

to gather insights on consumer preferences and online shopping habits.

WORK EXPERIENCE

E-COMMERCE CONSUMER INSIGHTS LEAD

ShopSmart Inc.

2020 - 2025

Led research initiatives to analyze consumer behavior on e-commerce platforms.

Utilized Google Analytics and Hotjar to track user engagement and conversion

rates.

Conducted A/B testing to optimize website design and user experience.

Collaborated with marketing teams to develop data-driven promotional strategies.

Presented insights to senior management, driving changes in marketing tactics.

Developed a customer feedback system that increased response rates by 30%.

MARKET RESEARCH COORDINATOR

E-commerce Insights Group

2015 - 2020

Assisted in conducting online surveys to gather consumer preferences.

Analyzed data using Excel, providing actionable insights to marketing teams.

Supported the development of marketing materials based on consumer feedback.

Collaborated with UX designers to improve website usability based on research

findings.

Monitored competitor trends and consumer behavior for strategic insights.

Created monthly reports detailing consumer trends and engagement metrics.

E-commerce Research•

Data Analytics•

User Experience•

Google Analytics•

A/B Testing•

Collaboration•

English•

Spanish•

French•

Increased conversion rates by 20%

through targeted marketing

campaigns.

•

Recognized for 'Best Research

Project' in e-commerce innovation.

•

Successfully implemented user

feedback mechanisms that improved

customer satisfaction by 35%.

•
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