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EXPERTISE SKILLS

* Market Analysis

» Consumer Feedback
* Data Interpretation
* Nielsen

+ SPSS

e Collaboration

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

* Master of Arts in Consumer
Behavior, University of Food
Sciences
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Michael Brown
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MICHAEL ANDERSON

CONSUMER RESEARCH MANAGER

As a highly analytical Consumer Behavior Researcher with 7 years of
experience in the food and beverage industry, | have honed my ability to
translate complex consumer data into actionable insights. My passion for
understanding consumer preferences has driven my success in developing
marketing strategies that resonate with diverse target audiences.

PROFESSIONAL EXPERIENCE

Gourmet Foods Ltd. Mar 2018 - Present
Consumer Research Manager

¢ Managed consumer research projects to assess product performance and
market fit.

o Utilized Nielsen and IRI data to analyze sales trends, resulting in a 15%
increase in market share.

¢ Conducted sensory evaluation studies to gauge consumer preferences for new
products.

o Collaborated with product development teams to refine product offerings based
on research findings.

¢ Presented research findings to executive leadership, influencing strategic
decisions.

e Developed and implemented a consumer feedback program that increased
engagement by 25%.

Beverage Insights Group Dec 2015 - Jan 2018
Market Research Analyst

¢ Conducted market segmentation analysis to identify key consumer groups for
targeted marketing.

¢ Analyzed consumer surveys and focus group data to identify trends and
preferences.

¢ Presented findings to clients, providing actionable recommendations for
marketing strategies.

o Utilized SPSS to conduct statistical analysis, enhancing report accuracy and
insights.

¢ Collaborated with cross-functional teams to develop marketing campaigns
based on research insights.

* Monitored competitive landscape and consumer feedback to inform product
development.

ACHIEVEMENTS

* Increased consumer engagement metrics by 40% through targeted research
initiatives.
* Received 'Excellence in Research' award for outstanding contributions to product

innovation.

» Successfully launched a new product line that exceeded sales projections by 20%.



