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EXPERTISE SKILLS

* Community Engagement
* Non-Profit Management
» Volunteer Coordination

» Social Media Marketing
* Program Development

» Data Analysis

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

* Master of Public Administration,
New York University

REFERENCES

John Smith
Senior Manager, Tech Corp
john.smith@email.com

Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

COMMUNITY OUTREACH MANAGER

Strategic Community Manager specializing in non-profit organizations, with a
strong commitment to building engaged and supportive communities.
Expertise in mobilizing community members around shared goals and
initiatives, driving significant participation and advocacy efforts. Proven
success in developing outreach programs that enhance community visibility
and foster collaboration among diverse stakeholders. Skilled in managing
volunteer relationships and leveraging social media to amplify community
voices.

PROFESSIONAL EXPERIENCE

Empowerment Network Mar 2018 - Present

Community Outreach Manager
¢ Developed outreach programs that increased community participation by 60%
over two years.

e Managed volunteer recruitment and training, ensuring effective program
delivery.

¢ Utilized social media to promote community initiatives and events, enhancing
visibility.

¢ Facilitated community workshops to address local issues and encourage

member engagement.

¢ Collaborated with local organizations to create joint initiatives that benefited the
community.

e Conducted surveys to gather feedback on community needs and program
effectiveness.

Local Change Initiative Dec 2015 - Jan 2018

Community Development Coordinator
¢ Implemented community assessment strategies to identify key areas for
improvement.

¢ Organized events that brought together community members and local leaders
for dialogue.

¢ Created educational materials to inform the community about available
resources and services.

o Engaged with stakeholders to foster collaborative relationships and
partnerships.

¢ Managed social media accounts, increasing follower engagement by 45%.

¢ Developed reports on community impact and presented findings to the board of
directors.

ACHIEVEMENTS
* Recognized for outstanding community service by the State Non-Profit Association
in 2021.

* Increased volunteer retention rates by 30% through enhanced engagement
strategies.

» Successfully launched a community awareness campaign that reached over 10,000
recidente



