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Market Research Analyst

| am a Cognitive Science Researcher with 9 years of experience in applying cognitive theories to marketing strategies. My
expertise lies in understanding consumer behavior and decision-making processes. | have successfully conducted research that
informs marketing campaigns and enhances customer engagement through cognitive insights. My work has involved using eye-
tracking technology and behavioral analytics to study how consumers interact with products and advertisements.

WORK EXPERIENCE

Market Research Analyst | Consumer Insights Corp. Jan 2022 - Present

« Conducted consumer behavior research using cognitive science methodologies.
» Analyzed eye-tracking data to assess advertisement effectiveness.

o Collaborated with marketing teams to develop data-driven campaigns.

» Presented research findings to clients, enhancing their strategic decisions.

« Managed multiple projects simultaneously, meeting tight deadlines.

» Published case studies on consumer engagement strategies in marketing journals.

Cognitive Research Intern | Market Trends Analysis Jul 2019 - Dec 2021

» Assisted in studies examining cognitive barriers to consumer purchasing decisions.
o Collected and analyzed data on consumer preferences and behaviors.

« Supported the development of marketing materials based on research insights.

» Contributed to presentations highlighting cognitive strategies for marketing.

» Collaborated with cross-functional teams to enhance campaign effectiveness.

» Improved data collection processes, increasing efficiency by 20%.

SKILLS

Consumer Behavior Research Marketing Strategy Data Analysis Eye-Tracking Technology Behavioral Analytics

Project Management

EDUCATION

M.A. in Cognitive Psychology 2015 - 2019
University of New York

ACHIEVEMENTS

* Increased campaign engagement by 50% through cognitive insights.
« Recognized as Employee of the Month for exceptional research contributions.

» Published research on consumer decision-making in leading marketing journals.

LANGUAGES

English Spanish French



