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San Francisco, CA

www.michaelanderson.com

SKILLS

Campaign Management
Audience Segmentation
Data-Driven Strategy
Client Collaboration
Creative Development

Vendor Negotiation

EDUCATION

BACHELOR OF SCIENCE IN MARKETING,
UNIVERSITY OF FLORIDA

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Recognized as 'Best Media Planner' by
industry peers for innovative strategies.

Achieved a 50% increase in brand
engagement through strategic campaign
execution.

Successfully managed a portfolio of
clients with an average satisfaction rate
of 95%.

Michael Anderson

LEAD MEDIA PLANNER

Possessing a distinguished career in campaign media planning, this expert
showcases a profound ability to develop and implement data-driven
marketing strategies that drive significant business outcomes. Renowned for
a meticulous approach to planning and execution, this professional excels at
managing complex media campaigns across multiple channels. Leveraging a
deep understanding of audience segmentation and behavior, this planner
crafts compelling narratives that resonate with target demographics.

EXPERIENCE

LEAD MEDIA PLANNER

Visionary Media Agency
2016 - Present

¢ Directed media planning efforts resulting in a 70% increase in campaign
reach.

e Utilized advanced analytics to refine targeting strategies and optimize
budgets.

e Collaborated with clients to develop tailored media solutions that align with
business goals.

¢ Implemented innovative tracking methodologies to assess campaign
performance.

e Coordinated with creative teams to ensure impactful messaging across
platforms.

e Presented strategic media recommendations to executive stakeholders.

MEDIA BUYER

Strategic Marketing Partners

2014 - 2016

e Negotiated media buys that resulted in a 20% reduction in costs.

e Executed targeted advertising campaigns across digital and traditional
platforms.

e Analyzed performance data to inform future media buying strategies.

e Collaborated with cross-functional teams to enhance campaign
effectiveness.

e Conducted regular reviews of media placement effectiveness.

e Maintained relationships with media vendors to secure optimal placements.



