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PROFILE

Exhibiting a profound understanding of digital media landscapes, this expert

in campaign media planning possesses a robust background in utilizing data-

driven methodologies to enhance campaign performance. A strategic thinker

with a proven record of executing innovative media plans that resonate with

target audiences, resulting in substantial brand growth. Proficient in

leveraging cutting-edge technology and analytics to monitor and adjust

campaign strategies in real-time, ensuring optimal resource allocation.

EXPERIENCE

DIGITAL CAMPAIGN MANAGER

Innovate Media Group

2016 - Present

Designed and implemented digital media strategies that increased

engagement by 50%.

Monitored campaign performance using advanced analytics platforms, making

real-time adjustments.

Collaborated with creative teams to produce compelling ad content.

Managed a budget exceeding $1 million, ensuring optimal allocation across

channels.

Developed comprehensive reports for clients, showcasing campaign results

and insights.

Led training sessions for junior staff on digital media best practices.

MEDIA COORDINATOR

Dynamic Advertising Solutions

2014 - 2016

Assisted in the execution of media campaigns, contributing to a 35% revenue

increase.

Conducted audience segmentation to tailor campaigns to specific

demographics.

Coordinated with external vendors to ensure timely ad placements.

Analyzed competitor strategies to inform media planning decisions.

Developed timelines and project plans for multiple campaigns simultaneously.

Supported the senior team in preparing pitches for potential clients.

MA

Digital Media•

Campaign Optimization•

Data Analysis•

Team Leadership•

Budgeting•

Audience Targeting•

English•

Spanish•

French•

Awarded 'Employee of the Month' for

exceptional campaign performance.

•

Increased social media reach by 60%

through targeted advertising.

•

Successfully managed over 50 digital

campaigns with significant ROI.

•


