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San Francisco, CA

SKILLS

» Nonprofit branding

» Visual communication
 Community engagement
+ Adobe Creative Suite

o Project management

e Research
LANGUAGES
« English
e Spanish
e French
EDUCATION

BACHELOR OF ARTS IN GRAPHIC
DESIGN, UNIVERSITY OF ARTS, 2019

ACHIEVEMENTS

* Increased community engagement by
35% through targeted branding
initiatives.

o Recipient of the 'Community Impact
Award' in 2021 for outstanding design
contributions.

o Successfully led branding efforts for
over 10 major community campaigns.

Michael

ANDERSON

Accomplished Branding Designer with significant experience in the nonprofit
sector, dedicated to creating impactful brand identities that drive community
engagement and support organizational missions. Expertise in designing
compelling visual narratives that enhance brand visibility and foster emotional
connections with diverse audiences. Skilled in collaborating with stakeholders to
develop branding strategies that align with organizational goals and resonate with
target demographics.

WORK EXPERIENCE

BRANDING DESIGNER

Community Impact Organization

2020 - 2025

e Developed branding materials that raised awareness for community initiatives.

¢ Collaborated with program managers to align branding with organizational goals.

¢ Designed promotional materials that effectively communicated mission-driven
messages.

e Conducted workshops to engage community members in the branding process.
e Created visually appealing content for social media to enhance outreach.

e Managed project timelines, ensuring timely delivery of all branding assets.

GRAPHIC DESIGNER

Social Change Agency

2015 - 2020

e Designed visual content for campaigns that promoted social causes.

e Worked with cross-functional teams to develop cohesive branding strategies.
e Created infographics that simplified complex information for the public.

e Conducted market research to understand community needs and preferences.
e Developed engaging presentations for stakeholder meetings.

e Ensured brand consistency across all marketing materials.



