CONTACT

t. (555) 234-5678
michael.anderson@email.com

Q@ San Francisco, CA

SKILLS

Consumer Analysis

Brand Strategy

Data Interpretation
Project Management
Presentation Development

Ethnographic Research

LANGUAGES

o English
e Spanish

e French

MICHAEL ANDERSON

BRAND RESEARCH CONSULTANT

PROFILE

Accomplished Brand Research Specialist with extensive experience in
leveraging consumer data to shape brand strategies and enhance market
presence. Recognized for an analytical mindset and a strong ability to

translate complex data into clear actionable insights that drive brand success.

Expertise encompasses a wide range of research methodologies, including
ethnographic studies, focus groups, and surveys.

EXPERIENCE

BRAND RESEARCH CONSULTANT

Insight Partners

20176 - Present

e Designed and executed comprehensive brand audits to evaluate brand
positioning.

e Utilized advanced analytics to interpret consumer behavior and preferences.

¢ Collaborated with creative teams to ensure research insights informed
campaign development.

e Conducted competitor analysis to identify market opportunities.

e Facilitated strategic planning sessions with stakeholders based on research
findings.

¢ Developed and maintained dashboards to track brand performance metrics.

MARKET RESEARCH ANALYST

Consumer Insights Group

BACHELOR OF ARTS IN PSYCHOLOGY, 2014 - 2016
UNIVERSITY OF CALIFORNIA, BERKELEY

EDUCATION

e Performed quantitative analysis of consumer surveys to derive actionable
insights.

ACHIEVEMENTS e Conducted focus groups to capture qualitative consumer feedback.

e Developed presentations for key stakeholders summarizing research findings.

Improved client satisfaction scores by e Assisted in the development of brand strategies based on consumer insights.

40% through enhanced research  Maintained a comprehensive database of market research studies.

methodologies. . - - . .
< e Managed vendor relationships to ensure timely delivery of research materials.

Recognized for outstanding
performance with a 'Top Consultant'
award.

Successfully identified a new market
segment that contributed to a 20%
revenue increase.




