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SUMMARY

Strategic and analytical Brand Research Analyst with a robust history of transforming complex data into actionable insights.

Expertise in market research methodologies, consumer behavior analysis, and brand positioning. Proven ability to leverage

qualitative and quantitative research techniques to inform strategic decision-making and drive brand growth. Demonstrated

proficiency in utilizing advanced statistical tools and software to synthesize data and present findings to stakeholders.

WORK EXPERIENCE

Senior Brand Research Analyst Global Marketing Solutions Jan 2023 - Present

Conducted comprehensive market analysis to identify emerging trends and consumer preferences.

Utilized advanced analytical tools such as SPSS and R for data interpretation and reporting.

Collaborated with marketing teams to develop targeted campaigns based on research findings.

Presented findings to executive leadership, influencing strategic planning and resource allocation.

Managed and mentored junior analysts, enhancing team capabilities in research methodologies.

Developed and maintained a database of consumer insights to inform ongoing brand strategies.

Brand Research Analyst Innovative Insights Agency Jan 2020 - Dec 2022

Executed qualitative and quantitative research projects to assess brand performance.

Analyzed consumer feedback and market data to derive actionable insights.

Collaborated with cross-functional teams to align research outcomes with marketing strategies.

Designed and implemented surveys to capture consumer sentiment and brand perception.

Monitored competitor activities and market dynamics to inform brand positioning.

Prepared detailed reports and presentations for stakeholders, enhancing strategic discussions.

EDUCATION

Master of Business Administration, Marketing, University of Chicago Booth School of

Business

Sep 2019 - Oct

2020

ADDITIONAL INFORMATION

Technical Skills: Market research, Data analysis, SPSS, R, Survey design, Consumer insights

Awards/Activities: Increased brand awareness by 30% through targeted research-driven campaigns.

Awards/Activities: Recognized as 'Analyst of the Year' for outstanding contributions to brand strategy.

Awards/Activities: Successfully led a project that resulted in a 20% increase in customer satisfaction scores.

Languages: English, Spanish, French


