
MICHAEL
ANDERSON
Brand Analyst Intern

Analytical and detail-oriented Brand Performance Analyst with a focus on maximizing brand impact through strategic insights and

data analysis. Proficient in evaluating brand performance metrics and implementing strategies that enhance market presence.

Strong background in collaborating with teams to develop data-driven branding initiatives that resonate with consumers.

Recognized for the ability to transform complex data into actionable insights that inform marketing strategies.

WORK EXPERIENCE

Brand Analyst Intern | Emerging Brands Agency Jan 2022 – Present

Marketing Research Assistant | Consumer Insights Agency Jul 2019 – Dec 2021

SKILLS

Data Analysis Brand Performance Market Research Consumer Behavior Reporting Collaboration

EDUCATION

Bachelor of Arts in Marketing

University of Florida

2015 – 2019

ACHIEVEMENTS

LANGUAGES

English Spanish French

San Francisco, CA•

(555) 234-5678•

michael.anderson@email.com•

Assisted in the analysis of brand performance data to identify improvement areas.•

Supported the development of marketing strategies based on consumer insights.•

Collaborated with marketing teams to execute branding initiatives.•

Conducted research on market trends and consumer behavior.•

Prepared reports on brand performance for senior analysts.•

Contributed to a 10% increase in brand awareness through targeted campaigns.•

Supported market research efforts to assess brand health and consumer preferences.•

Analyzed survey data to provide insights into consumer behavior.•

Assisted in the preparation of presentations for stakeholder meetings.•

Collaborated with teams to develop strategies for brand engagement.•

Provided insights that contributed to a 12% increase in brand recognition.•

Conducted competitor analysis to guide branding decisions.•

Recognized for outstanding performance as a marketing intern.•

Contributed to a successful rebranding initiative that improved brand perception.•

Achieved a 10% increase in customer satisfaction ratings through strategic initiatives.•


