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EXPERTISE SKILLS

» Data Analytics

* Market Trends

» Brand Messaging
 Statistical Software
» Team Leadership

* Consumer Behavior

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Bachelor of Science in Marketing
Analytics, New York University
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Michael Brown
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MICHAEL ANDERSON

LEAD BRAND ANALYST

Meticulous Brand Performance Analyst with a strong foundation in data
analytics and marketing strategies aimed at optimizing brand performance.
Expertise in employing statistical methods and analytical tools to derive
insights that inform brand decisions and enhance competitive positioning.
Proven ability to work collaboratively with marketing and product teams,
ensuring alignment of brand messaging with consumer expectations.

PROFESSIONAL EXPERIENCE

Strategic Brand Solutions Mar 2018 - Present

Lead Brand Analyst

¢ Led a team in analyzing market trends to inform brand strategy and positioning.
¢ Developed and implemented performance metrics for assessing brand impact.
¢ Utilized advanced statistical software to interpret complex data sets.

¢ Collaborated with creative teams to execute brand strategy across digital
platforms.

e Presented insights and recommendations to C-suite executives.

¢ Achieved a 20% improvement in brand recall through targeted campaigns.

Data Insights Group Dec 2015 - Jan 2018

Market Research Analyst

¢ Conducted market analysis to guide brand positioning and product
development.

¢ Analyzed customer data to identify key trends and insights.

¢ Collaborated with marketing teams to develop effective branding strategies.

o Utilized survey tools to gather consumer feedback and preferences.

¢ Provided actionable insights that enhanced marketing campaign performance.

e Contributed to a 30% increase in brand engagement through data-driven
strategies.

ACHIEVEMENTS

» Enhanced brand visibility by 25% through strategic marketing initiatives.
» Recognized for excellence in data analysis with the Analyst of the Year award.

 Increased customer satisfaction ratings by 15% through targeted branding efforts.



