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SKILLS

consumer insights
qualitative research
data analysis

brand strategy
competitive analysis

data visualization

EDUCATION

MASTER OF ARTS IN MARKETING
RESEARCH - UNIVERSITY OF SOUTHERN
CALIFORNIA

LANGUAGE

English

Spanish

German

ACHIEVEMENTS

Improved brand perception by 20%
through targeted research initiatives.

Received recognition for excellence in
consumer insights analysis.

Successfully launched a consumer
feedback program that enhanced
engagement.

Michael Anderson

CONSUMER INSIGHTS ANALYST

Innovative Brand Intelligence Analyst with a strong emphasis on utilizing
consumer insights to guide brand strategy and development. Demonstrated
ability to employ qualitative and quantitative research methods to ascertain
market trends and consumer preferences. Recognized for translating
complex analytical findings into actionable strategies that enhance brand
loyalty and consumer engagement. Proven track record of collaborating with
cross-functional teams to align brand messaging with market demands.

EXPERIENCE

CONSUMER INSIGHTS ANALYST

Strategic Brand Solutions
2016 - Present

e Conducted qualitative interviews to gather in-depth consumer insights.
e Analyzed focus group data to inform product development strategies.
e Collaborated with marketing teams to create targeted campaigns.

e Developed brand health reports to monitor consumer perceptions.

e Utilized data visualization tools to present insights effectively.

e Engaged in competitive analysis to identify brand opportunities.

JUNIOR INSIGHTS ANALYST
Market Research Associates

2014 - 2016

e Supported the development of consumer surveys to assess brand
preferences.

e Analyzed survey results to identify key consumer trends.

e Prepared reports summarizing insights for marketing teams.

e Participated in brand strategy discussions with senior management.
e Utilized statistical software to validate research findings.

e Engaged with clients to gather feedback on branding effectiveness.



