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PROFILE

Accomplished Brand Instructor with extensive experience in brand strategy

and consumer engagement. Demonstrated expertise in developing

educational programs that empower students with the skills necessary to

navigate the complexities of modern branding. Strong background in

integrating real-world case studies into the classroom, enriching the learning

experience and enhancing student comprehension. Recognized for the ability

to foster collaborative learning environments that encourage creativity and

critical thinking.

EXPERIENCE

BRAND STRATEGY EDUCATOR

Creative Marketing Academy

2016 - Present

Designed and implemented a comprehensive brand strategy curriculum.

Conducted seminars on the impact of digital media on brand perception.

Collaborated with industry leaders to provide guest lectures.

Facilitated student projects focusing on real-world branding challenges.

Utilized analytics tools to track student progress and outcomes.

Developed partnerships with local businesses for experiential learning

opportunities.

MARKETING INSTRUCTOR

University of Marketing Excellence

2014 - 2016

Instructed undergraduate courses in brand management and marketing.

Evaluated and revised course materials to align with current industry

practices.

Advised students on career paths in branding and marketing.

Organized annual branding competitions to enhance student engagement.

Developed assessment criteria to measure student learning outcomes.

Participated in faculty committees to enhance academic programs.

MA

Brand Management•

Curriculum Design•

Student Engagement•

Marketing Analytics•

Public Speaking•

Team Collaboration•

English•

Spanish•

French•

Recipient of the 'Outstanding Educator

Award' from the Student Council.

•

Increased student satisfaction ratings

by 25% through innovative teaching

methods.

•

Published a textbook on brand

management strategies for higher

education.

•


