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PROFILE

Results-oriented Brand Insights Analyst with extensive experience in applying

data-driven methodologies to enhance brand performance and consumer

engagement. Expertise in conducting in-depth market analysis and utilizing

advanced analytics to derive actionable insights that support strategic

decision-making. Proven ability to translate complex data into clear narratives

that resonate with stakeholders, fostering a culture of data-driven decision-

making.

EXPERIENCE

BRAND INSIGHTS MANAGER

Innovative Brand Solutions

2016 - Present

Directed brand insights projects, ensuring alignment with overall marketing

strategies.

Utilized machine learning algorithms to predict consumer behavior patterns.

Managed a team of analysts to execute market research and data analysis.

Developed comprehensive dashboards to monitor brand health metrics.

Collaborated with product teams to refine offerings based on consumer

feedback.

Presented strategic recommendations to C-suite executives, driving brand

growth initiatives.

MARKET RESEARCH ANALYST

Data Insights Group

2014 - 2016

Conducted surveys and focus groups to gather consumer insights for brand

positioning.

Analyzed sales data to identify trends and inform marketing strategies.

Collaborated with cross-functional teams to enhance product offerings based

on insights.

Created presentations that effectively communicated research findings to

stakeholders.

Monitored competitive landscape to identify opportunities for brand

differentiation.

Utilized various analytical tools to assess brand performance metrics.

MA

data-driven decision making•

market analysis•

team leadership•

predictive analytics•

stakeholder engagement•

communication•

English•

Spanish•

French•

Increased customer retention rates by

30% through insights-driven initiatives.

•

Received the 'Excellence in Analytics'

award for innovative market research

solutions.

•

Successfully launched a new product

line based on consumer insights,

achieving 40% sales growth.

•


