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SUMMARY

Strategic and analytical Brand Insights Analyst with a robust background in leveraging consumer data to drive brand

strategy and enhance market positioning. Demonstrated expertise in utilizing advanced analytics tools and methodologies

to uncover insights that inform decision-making processes across various marketing channels. Proven track record in

synthesizing complex data sets into actionable recommendations that align with business objectives.

WORK EXPERIENCE

Senior Brand Insights Analyst Global Marketing Solutions Jan 2023 - Present

Led comprehensive market research initiatives to identify emerging consumer trends.

Developed predictive models to assess brand performance and market dynamics.

Collaborated with marketing teams to optimize campaign strategies based on consumer insights.

Utilized advanced data visualization tools to present findings to executive leadership.

Conducted competitive analysis to benchmark brand positioning against key competitors.

Implemented tracking systems to measure the effectiveness of brand initiatives.

Brand Analyst Consumer Insights Agency Jan 2020 - Dec 2022

Analyzed consumer behavior data to identify key drivers of brand loyalty.

Developed detailed reports outlining actionable insights for product development.

Facilitated focus groups to gather qualitative data on consumer perceptions.

Utilized statistical software to conduct regression analyses and forecast trends.

Presented findings to senior management to inform strategic planning.

Assisted in the design of surveys to capture consumer feedback effectively.

EDUCATION

Master of Business Administration, Marketing - University of Chicago, 2017 Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: data analysis, market research, predictive modeling, data visualization, consumer insights, strategic

planning

Awards/Activities: Increased brand awareness by 25% through targeted insights-driven campaigns.

Awards/Activities: Recognized as 'Employee of the Year' for outstanding contributions to brand strategies.

Awards/Activities: Published research on consumer behavior in a leading marketing journal.

Languages: English, Spanish, French


