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SKILLS

Brand Storytelling
Audience Engagement
Integrated Marketing
Analytics

Creative Collaboration

Event Management

EDUCATION

BACHELOR OF ARTS IN MEDIA STUDIES -
UNIVERSITY OF SOUTHERN CALIFORNIA,
2013

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Received the 'Best Marketing Strategy'
award for a film promotional campaign in
2021.

Increased social media engagement by
50% through targeted content strategies.

Successfully managed a brand re-launch
that resulted in a 40% increase in
audience acquisition.

Michael Anderson

SENIOR BRAND DEVELOPMENT MANAGER

Results-driven Brand Development Manager with a strong background in the
entertainment industry, adept at crafting compelling brand stories that
resonate with diverse audiences. Expertise in developing and executing
marketing strategies that enhance brand loyalty and drive audience
engagement. Demonstrates proficiency in leveraging analytics to inform
brand positioning and marketing approaches. A creative thinker with a
passion for storytelling and a commitment to delivering impactful brand
experiences.

EXPERIENCE

SENIOR BRAND DEVELOPMENT MANAGER

Entertainment Group Inc.
2016 - Present

¢ Led brand positioning strategies for major film releases, resulting in a 25%
increase in box office revenue.

e Developed integrated marketing campaigns that engaged audiences across
digital and traditional media.

e Collaborated with creative teams to produce promotional content that
enhanced brand storytelling.

e Utilized audience analytics to refine marketing strategies and improve
engagement rates.

e Managed partnerships with media outlets to maximize brand exposure.

e Coordinated events and screenings to promote brand initiatives and engage
audiences.

BRAND COORDINATOR

Cultural Arts Productions
2014 - 2016

e Assisted in the execution of brand campaigns that increased audience reach
by 30%.

e Conducted market research to understand audience preferences and trends.
e Supported the development of promotional materials for events and releases.

e Monitored social media channels to engage with audiences and gather
feedback.

e Collaborated with production teams to ensure brand consistency across all
projects.

e Analyzed campaign performance to inform future branding strategies.



