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SKILLS

Sustainable Branding
Marketing Strategy
Community Engagement
Consumer Research
Campaign Development

Stakeholder Collaboration

EDUCATION

MASTER OF SCIENCE IN SUSTAINABLE
MARKETING, UNIVERSITY OF EDINBURGH

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Awarded 'Sustainable Marketing Leader'
in 2023 for impactful contributions to
eco-friendly branding.

Increased brand loyalty among
sustainable consumers by 50% through
targeted initiatives.

Successfully launched a campaign that
resulted in a 30% reduction in carbon
footprint.

Michael Anderson

SUSTAINABILITY BRAND MANAGER

Results-oriented Brand Creative Lead with a strong emphasis on
sustainability and ethical branding practices. Skilled at crafting brand
narratives that resonate with environmentally conscious consumers while
driving business growth. Extensive experience in developing marketing
strategies that align with corporate social responsibility initiatives.
Demonstrates a passion for integrating sustainability into brand identity,
fostering a positive societal impact.

EXPERIENCE

SUSTAINABILITY BRAND MANAGER

Eco-Friendly Brands Inc.
2016 - Present

¢ Developed sustainability-focused brand strategies that resulted in a 45%
increase in eco-conscious consumer engagement.

e Collaborated with product teams to ensure sustainable practices throughout
the product lifecycle.

e Executed marketing campaigns highlighting the brand's commitment to
environmental responsibility.

e Conducted workshops to educate employees on sustainability practices.
¢ Monitored sustainability metrics to assess brand impact on the environment.

e Engaged with community stakeholders to promote brand initiatives.

MARKETING COORDINATOR
Green Solutions Corp.

2014 - 2016

e Assisted in the launch of eco-friendly products that reinforced the brand's
sustainability mission.

e Coordinated events to raise awareness about environmental issues and the
brand's initiatives.

o Developed marketing materials that effectively communicated sustainability
messages.

e Conducted consumer research to understand preferences for sustainable
products.

e Monitored industry trends related to sustainability to inform marketing
strategies.

e Collaborated with external partners to enhance brand credibility.



