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ANDERSON

Innovative Brand Campaign Manager with a focus on sustainability and social

impact initiatives within the non-profit sector. Over 8 years of experience in

crafting compelling narratives that resonate with diverse audiences and drive

engagement. Known for developing strategic partnerships that enhance brand

visibility and support mission-driven campaigns. Expertise in leveraging digital

platforms to amplify outreach and foster community involvement.

WORK EXPERIENCE

BRAND CAMPAIGN MANAGER

EcoAdvocates

2020 - 2025

Developed and implemented brand campaigns that increased donor engagement

by 40%.

Utilized storytelling techniques to create compelling content that highlighted

organizational impact.

Managed social media platforms to enhance community outreach and

engagement.

Collaborated with local businesses to establish partnerships that supported

campaign initiatives.

Executed fundraising campaigns that exceeded targets by 25%.

Conducted workshops to educate stakeholders on brand messaging and

campaign objectives.

MARKETING COORDINATOR

Community First

2015 - 2020

Assisted in the execution of community engagement campaigns that increased

participation by 30%.

Developed promotional materials that effectively communicated brand values.

Coordinated events that raised awareness and funds for local causes.

Maintained relationships with community leaders to support campaign initiatives.

Analyzed campaign performance to identify areas for improvement and growth.

Supported the overall marketing strategy by collaborating with various teams.

Brand Development•

Non-Profit Marketing•

Community Engagement•

Digital Storytelling•

Partnership Building•

Campaign Management•

English•

Spanish•

French•

Successfully launched a campaign

that won the "Non-Profit Excellence

Award" in 2021.

•

Increased social media following by

70% through targeted outreach

efforts.

•

Secured partnerships that led to a

50% increase in funding for initiatives.

•

B R AND  CAMPA I G N  MANAG E R


