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SUMMARY

Dynamic and results-oriented Brand Campaign Manager with over 10 years of extensive experience in orchestrating high-

impact marketing strategies that elevate brand visibility and drive customer engagement. Proven ability to leverage analytics

and market insights to inform campaign direction and optimize performance. Expertise in leading cross-functional teams

and managing multi-million dollar budgets, ensuring alignment with organizational goals.

WORK EXPERIENCE

Senior Brand Campaign Manager Global Marketing Solutions Jan 2023 - Present

Developed and executed comprehensive brand strategies that increased market share by 15% over two years.

Managed a budget exceeding $5 million, ensuring optimal resource allocation across campaigns.

Led a team of 12 marketing professionals, fostering a collaborative and innovative work environment.

Utilized advanced analytics tools to assess campaign performance and drive strategic adjustments.

Established partnerships with key influencers, enhancing brand credibility and outreach.

Implemented a customer feedback loop that improved product offerings and brand loyalty.

Brand Manager Creative Brand Agency Jan 2020 - Dec 2022

Designed and launched multiple successful brand campaigns, resulting in a 20% increase in engagement metrics.

Conducted market research to identify emerging trends and customer preferences, informing campaign development.

Collaborated with creative teams to produce compelling content across digital and traditional media.

Monitored and reported on campaign KPIs, making data-driven decisions to enhance effectiveness.

Facilitated workshops to align team objectives with overall brand vision.

Secured national awards for innovative campaign execution and brand storytelling.

EDUCATION

Master of Business Administration (MBA), Marketing, Harvard University Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: Brand Strategy, Campaign Management, Digital Marketing, Analytics, Team Leadership, Budget

Management

Awards/Activities: Awarded "Best Marketing Campaign" by the National Marketing Association in 2022.

Awards/Activities: Increased brand awareness by 50% within targeted demographics in one year.

Awards/Activities: Successfully launched a new product line that generated $2 million in revenue within the first quarter.

Languages: English, Spanish, French


