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PROFILE

Dynamic and innovative book publisher with a rich background in digital

publishing and content strategy. Extensive experience in cultivating

relationships with authors and stakeholders to create compelling narratives

that resonate with target audiences. Proven ability to harness the power of

digital platforms to enhance distribution and marketing efforts, leading to

significant revenue growth.

EXPERIENCE

DIGITAL PUBLISHING MANAGER

Future Forward Publishing

2016 - Present

Launched a successful eBook platform that increased digital sales by 60%

within the first year.

Developed a content marketing strategy that improved audience engagement

by 50%.

Collaborated with software developers to create an interactive reading

experience for users.

Managed a budget of $2 million, ensuring cost-effective project execution.

Analyzed user data to refine marketing strategies and enhance user

experience.

Conducted training workshops for authors on digital marketing techniques.

EDITORIAL ASSISTANT

Classic Reads Publishing

2014 - 2016

Assisted in the acquisition and editing of manuscripts, contributing to the

publication of over 30 titles.

Coordinated marketing campaigns that resulted in a 20% increase in sales.

Maintained relationships with freelance editors and designers to ensure timely

project completion.

Conducted market research to identify potential authors and trends.

Managed social media accounts, increasing follower engagement by 150%.

Supported the organization of author events and book signings.

MA

Digital Publishing•

Content Strategy•

Marketing Campaigns•

Budget Management•

Data Analysis•

Author Relations•

English•

Spanish•

French•

Recognized as Employee of the Year for

outstanding contributions to digital

initiatives.

•

Secured a partnership with a major

online retailer, boosting eBook visibility.

•

Increased the company’s market share

in digital publishing by 15%.

•


