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SKILLS

EDUCATION

BACHELOR OF FINE ARTS IN CREATIVE

WRITING, UNIVERSITY OF SOUTHERN

CALIFORNIA

LANGUAGE

ACHIEVEMENTS

Creative Strategy•

Brand Development•

Content Marketing•

Campaign Management•

Social Media Engagement•

Market Research•

English•

Spanish•

German•

Increased brand engagement by 300%
through innovative storytelling initiatives.

•

Recognized as 'Marketing Innovator of

the Year' by the Publishing Excellence
Awards.

•

Achieved a 45% growth in event

attendance through targeted promotional
strategies.

•

Michael Anderson
CREAT IVE  D I RECTOR  OF  MARKET ING

Visionary Book Marketing Manager with a strong penchant for creative

storytelling and innovative campaign development. Demonstrated ability to

leverage emerging trends in the publishing industry to create impactful

marketing strategies that resonate with diverse audiences. Expertise in

managing end-to-end marketing processes, from concept development to

execution and evaluation. Proven success in building and nurturing

relationships with stakeholders, authors, and readers alike.

EXPERIENCE

CREATIVE DIRECTOR OF MARKETING

Epic Reads Publishing

2016 - Present

Led the creative direction for marketing campaigns, resulting in a 50%

increase in audience engagement.

Conceptualized and executed innovative promotional strategies that

captured media attention.

Managed relationships with key industry influencers to amplify campaign

reach.

Oversaw content creation for digital platforms, enhancing brand storytelling.

Implemented feedback loops to continuously improve campaign

effectiveness.

Coordinated cross-departmental efforts to align marketing with overall

business goals.

MARKETING ASSOCIATE

Book World Publishing

2014 - 2016

Assisted in the development of marketing collateral for book releases.

Engaged with readers through social media, fostering a community around

the brand.

Tracked and reported on campaign metrics to inform future marketing

strategies.

Collaborated with authors to create personalized marketing initiatives.

Organized and participated in literary events to enhance brand visibility.

Conducted market research to identify new opportunities for growth.


