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SKILLS

e Consumer Research
» Data Analysis

e A/B Testing

* Marketing Strategy
e Communication

o Team Leadership

LANGUAGES
« English
e Spanish
e French

EDUCATION

M.SC. IN BEHAVIORAL ECONOMICS,
UNIVERSITY OF CHICAGO

ACHIEVEMENTS

* Increased client engagement scores
by 30% through targeted marketing
strategies.

o Published an article on consumer
trends in a leading marketing journal.

« Received the 'Excellence in Research'
award for contributions to consumer
behavior studies.

Michael

ANDERSON

Creative and strategic Behavioral Science Researcher with a strong background in
consumer behavior analysis and marketing strategies. Over 6 years of experience
in applying behavioral theories to improve customer engagement and drive sales
growth. | have a proven track record of utilizing various research methods,
including surveys, focus groups, and A/B testing, to gather insights into consumer
preferences and motivations.

WORK EXPERIENCE

BEHAVIORAL INSIGHTS MANAGER

Market Leaders Agency

2020 - 2025

e Led consumer behavior research projects that increased client sales by 20%.

e Developed and implemented A/B testing strategies to optimize marketing
campaigns.

e Collaborated with creative teams to align messaging with consumer preferences.

e Analyzed market trends and consumer feedback to inform product development.

e Presented insights to clients, enhancing their understanding of target markets.

e Trained junior analysts on behavioral research methodologies.

CONSUMER BEHAVIOR ANALYST
Brand Innovators Inc.

2015 - 2020

e Conducted qualitative research to explore consumer perceptions of brand
messaging.

o Utilized statistical analysis to assess campaign effectiveness and ROI.

e Collaborated with product teams to refine offerings based on consumer feedback.
e Facilitated workshops to brainstorm innovative marketing strategies.

e Created detailed reports outlining insights and recommendations for clients.

¢ Participated in cross-functional teams to integrate behavioral insights into
business strategies.



