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EXPERTISE SKILLS

* Market Research

» Data Analysis
 Strategic Planning

» Consumer Insights

» Campaign Development

» Team Collaboration

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

* Master’s in Consumer Psychology,
University of Michigan

REFERENCES
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Senior Manager, Tech Corp
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Sarah Johnson

Director, Innovation Labs
sarah.j@email.com

Michael Brown
VP Engineering, Solutions Inc
mbrown@email.com

MICHAEL ANDERSON

LEAD CONSUMER PSYCHOLOGIST

Innovative Behavioral Science Consultant with a rich background in consumer
psychology and over 12 years of experience in helping organizations
understand and influence consumer behavior. My expertise lies in analyzing
market trends and providing insights that drive product development and
marketing strategies. | have a strong track record of collaborating with cross-
functional teams to create behavioral-based campaigns that resonate with
target audiences.

PROFESSIONAL EXPERIENCE

Market Insights Group Mar 2018 - Present
Lead Consumer Psychologist

o Conducted extensive market research to identify consumer behavior patterns,
leading to a 25% increase in sales.

¢ Developed and implemented strategies for product positioning based on
psychological insights.

¢ Collaborated with marketing teams to design campaigns that increased
customer engagement by 30%.

¢ Utilized data analytics tools to measure the effectiveness of marketing efforts.
¢ Presented findings to stakeholders to inform strategic business decisions.

¢ Facilitated workshops on consumer behavior trends for internal teams.

Brand Dynamics LLC Dec 2015 - Jan 2018
Behavioral Research Analyst

¢ Analyzed consumer feedback to identify key drivers of satisfaction and loyalty.
¢ Designed and executed surveys that informed product development cycles.

¢ Worked with product teams to create user-friendly designs based on behavioral
research.

* Monitored competitor strategies to provide insights for strategic planning.

o Reported on market trends and consumer behavior shifts to senior
management.

¢ Conducted focus groups to gather qualitative data on customer preferences.

ACHIEVEMENTS

» Awarded 'Best Marketing Strategy' for a campaign that increased customer
acquisition by 40%.

» Published findings on consumer behavior trends in a leading marketing journal.

» Successfully influenced product redesigns that led to a 20% increase in customer
satisfaction ratings.



