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SKILLS

EDUCATION

BACHELOR OF ARTS IN

COMMUNICATIONS, UNIVERSITY OF

SOUTHERN CALIFORNIA

LANGUAGE

ACHIEVEMENTS

Fundraising Strategy•

Digital Marketing•

Audience Segmentation•

Content Development•

Data Analysis•

Social Media Management•

English•

Spanish•

German•

Increased total donations by 25%
through data-informed marketing

strategies.

•

Received the 'Innovative Marketing
Campaign' award for a successful

fundraising initiative.

•

Developed a donor loyalty program that
improved retention rates by 15%.

•

Michael Anderson
MARKET ING  STRATEG I ST

I am an accomplished Behavioral Marketing Scientist with 7 years of

experience in the non-profit sector, where I utilize behavioral insights to

develop effective marketing strategies that drive engagement and support

fundraising efforts. My expertise in consumer behavior enables me to

design campaigns that resonate with diverse audiences, enhancing donor

relationships and increasing contributions.

EXPERIENCE

MARKETING STRATEGIST

Charity Network

2016 - Present

Developed and executed targeted marketing campaigns that increased donor

engagement by 35%.

Utilized behavioral data to segment audiences and tailor messaging for

maximum impact.

Collaborated with creative teams to produce compelling content for

fundraising initiatives.

Analyzed campaign performance metrics to optimize ongoing efforts.

Managed social media accounts, boosting follower growth by 50%.

Presented campaign results to stakeholders, highlighting successes and

areas for improvement.

DIGITAL MARKETING COORDINATOR

Non-Profit Organization

2014 - 2016

Executed digital marketing strategies to promote events and fundraising

campaigns.

Monitored website and social media analytics to inform content strategy.

Developed email marketing campaigns that improved open rates by 45%.

Coordinated volunteer outreach efforts to support marketing activities.

Conducted surveys to gather feedback and improve donor experience.

Created reports on campaign performance, providing insights for future

initiatives.


