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(555) 234-5678
michael.anderson@email.com
San Francisco, CA

www.michaelanderson.com

SKILLS

literary marketing
community engagement
relationship management
data analysis

strategic planning

training

EDUCATION

BACHELOR OF ARTS IN MARKETING,
UNIVERSITY OF TEXAS

LANGUAGE

English
Spanish

German

ACHIEVEMENTS

Increased author visibility by 30%
through successful marketing
campaigns.

Recognized for exemplary service with a
'Best Team Player' award for outstanding
collaboration.

Successfully organized a national author
tour that attracted over 500 attendees.

Michael Anderson

AUTHOR RELATIONS MANAGER

Experienced and detail-oriented Author Relations Manager with a strong
background in literary marketing and community engagement. Over nine
years of experience in the publishing industry, specializing in author support
and relationship management. Proven ability to develop and implement
strategic initiatives that enhance author visibility and satisfaction. Expertise
in analyzing market trends and author feedback to inform decision-making
processes.

EXPERIENCE

AUTHOR RELATIONS MANAGER

Narrative Publishing
2016 - Present

e Managed relationships with a diverse range of authors, ensuring tailored
support and engagement.

e Developed marketing strategies that increased author visibility by 30%
across various platforms.

e Organized author events that fostered community interaction and
engagement.

e Utilized data analytics to assess author satisfaction and inform service
improvements.

e Collaborated with editorial teams to align author goals with publishing
objectives.

e Provided ongoing training for team members to enhance author engagement
practices.

AUTHOR SUPPORT SPECIALIST

Literary Connect

2014 - 2016

e Assisted in author communications, ensuring timely responses and support.

e Coordinated workshops and events that enhanced author networking
opportunities.

e Maintained accurate records of author interactions for strategic analysis.
e Supported marketing initiatives through the creation of promotional content.

e Gathered author feedback to inform service improvements and strategic
planning.

e Facilitated training sessions for new hires on author engagement best
practices.



