. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Bachelor of Science in Business
Administration

Boston University
2015

* SKILLS

e Qualitative research

* Quantitative analysis
Audience profiling
Data visualization
Stakeholder engagement

Statistical tools

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Audience Insights Manager

Detail-oriented Audience Planning Specialist with a strong background in qualitative and
quantitative research methodologies. Expertise in analyzing audience behaviors and
preferences to inform marketing strategies. Demonstrates a keen ability to translate data
insights into actionable recommendations that enhance audience targeting and
engagement. Proven success in collaborating with cross-disciplinary teams to develop
integrated marketing campaigns that resonate with target demographics.

@ WORK EXPERIENCE

Audience Insights Manager 2020-2023

Insightful Marketing Group

« Managed audience research projects to uncover key consumer insights.

» Utilized statistical analysis tools to interpret complex datasets.

« Collaborated with marketing teams to align campaigns with audience needs.
* Presented insights to senior management to guide strategic decisions.

o Developed and maintained comprehensive audience profiles.

» Trained team members on audience research methodologies.

Research Analyst 2019-2020

Market Research Solutions

Conducted audience surveys to gather insights on consumer behavior.

Analyzed data trends to inform marketing strategies.

« Collaborated with product teams to enhance audience engagement.

Developed reports on audience insights for stakeholders.

Utilized data visualization tools to present findings effectively.

Monitored industry trends to inform audience planning efforts.

% ACHIEVEMENTS

e Increased audience engagement by 30% through targeted marketing initiatives.

« Received 'Outstanding Research' award for innovative audience insights.

o Successfully led projects that improved data accuracy by 25%.



