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EXPERTISE SKILLS

» Consumer insights

* Audience segmentation
» Data visualization

* CRM tools

» Workshop facilitation

* Market analysis

LANGUAGES

* English
* Spanish

e French
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» Master of Science in Marketing
Research, University of Florida,
2016
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MICHAEL ANDERSON

LEAD AUDIENCE PLANNER

Strategic Audience Planning Specialist with a solid foundation in consumer
insights and marketing strategy development. Expertise in employing
qualitative and quantitative research methods to analyze audience behavior
and preferences. Demonstrates a strong ability to translate complex data into
actionable marketing strategies that drive engagement and conversion. Proven
success in collaborating with cross-functional teams to create comprehensive
audience profiles that enhance targeting precision.

PROFESSIONAL EXPERIENCE

Market Intelligence Firm
Lead Audience Planner

Mar 2018 - Present

o Led audience segmentation initiatives to enhance marketing effectiveness.
¢ Conducted workshops to educate teams on audience insights and strategies.
o Utilized CRM tools to track audience interactions and preferences.

o Collaborated with product development teams to align offerings with audience
needs.

¢ Presented insights to clients, enhancing strategic partnerships.

¢ Developed and maintained audience databases for ongoing analysis.

Consumer Insights Group
Market Research Analyst

Dec 2015 - Jan 2018

e Conducted market research to identify audience trends and insights.

¢ Analyzed survey data to inform marketing strategies.

¢ Collaborated with marketing teams to enhance campaign performance.
¢ Developed presentations to communicate findings to stakeholders.

o Utilized data visualization tools to illustrate audience insights.

¢ Monitored competitor activities to inform audience positioning.

ACHIEVEMENTS

* Increased client satisfaction ratings by 40% through effective audience strategies.
» Received 'Best Presentation' award at annual industry conference.

» Improved audience targeting accuracy by 35% through strategic initiatives.



