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SKILLS

EDUCATION

BACHELOR OF SCIENCE IN BUSINESS

ANALYTICS, UNIVERSITY OF TEXAS AT

AUSTIN

LANGUAGE

ACHIEVEMENTS

Statistical analysis•

Data visualization•

Market research•

Google Analytics•

Team collaboration•

Report generation•

English•

Spanish•

German•

Increased audience engagement by 30%
through targeted data-driven strategies.

•

Recognized for outstanding contributions

to audience analysis projects.
•

Successfully implemented a new

reporting system that improved data

accessibility.

•

Michael Anderson
AUD I ENCE  DATA  SPEC IAL I ST

Proficient Audience Analytics Specialist specializing in the intersection of

data analysis and marketing strategy. Possesses a solid foundation in

statistical analysis and a keen understanding of consumer behavior,

enabling the development of effective audience engagement strategies.

Demonstrated ability to utilize various analytics tools to extract meaningful

insights that inform marketing campaigns.

EXPERIENCE

AUDIENCE DATA SPECIALIST

NextGen Marketing Agency

2016 - Present

Extracted and analyzed audience data to inform marketing strategies.

Utilized Excel and R for data manipulation and statistical analysis.

Collaborated with creative teams to align marketing messages with audience

insights.

Conducted market research to identify emerging audience trends.

Presented analytical findings to internal teams, supporting strategic

initiatives.

Maintained data integrity and accuracy across all analytics platforms.

MARKETING ANALYST

Audience Connect

2014 - 2016

Analyzed audience metrics to evaluate campaign effectiveness.

Developed reports highlighting key audience insights for marketing teams.

Utilized Google Analytics to track website engagement metrics.

Worked closely with sales teams to align strategies based on audience

feedback.

Conducted competitor analysis to inform marketing positioning.

Assisted in the development of marketing materials based on audience

preferences.


