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SUMMARY

Dynamic marketing professional with extensive experience in brand management, adept at developing and executing

strategic initiatives that elevate brand visibility and drive market share. Proven track record in leveraging consumer insights

to inform product development and marketing strategies, ensuring alignment with organizational goals. Expertise in cross-

functional collaboration, utilizing advanced analytical skills to assess market trends and consumer behavior.

WORK EXPERIENCE

Brand Manager Global Brands Inc. Jan 2023 - Present

Developed and implemented comprehensive marketing strategies to enhance brand recognition.

Conducted market research and analysis to identify consumer trends and preferences.

Collaborated with product development teams to ensure alignment with brand objectives.

Managed marketing budgets, optimizing spend to improve ROI.

Led cross-functional teams to execute promotional campaigns effectively.

Monitored brand performance metrics, providing actionable insights for continuous improvement.

Assistant Brand Manager Innovative Solutions Ltd. Jan 2020 - Dec 2022

Assisted in the development of brand positioning strategies that increased market penetration.

Coordinated with advertising agencies to produce compelling marketing materials.

Analyzed sales data to track brand performance and identify growth opportunities.

Supported the execution of promotional events to enhance brand visibility.

Conducted competitor analysis to inform strategic decision-making.

Facilitated training sessions for sales teams on brand messaging and product benefits.

EDUCATION

Master of Business Administration, Marketing - University of Marketing Excellence Sep 2019 - Oct 2020

ADDITIONAL INFORMATION

Technical Skills: Brand Strategy, Market Analysis, Cross-Functional Leadership, Budget Management, Consumer

Insights, Performance Metrics

Awards/Activities: Successfully launched three new products, achieving a 25% market share within the first year.

Awards/Activities: Recognized as Employee of the Month for outstanding contributions to brand growth.

Awards/Activities: Implemented a new analytics framework that improved campaign effectiveness by 30%.

Languages: English, Spanish, French


