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PROFILE

Result-oriented Analytics Researcher with 8 years of experience specializing

in marketing analytics and customer behavior analysis. I have successfully

utilized data analytics to drive customer engagement and retention strategies

for leading retail brands. My expertise in SQL and Python, combined with my

ability to interpret complex datasets, has allowed me to contribute

significantly to revenue growth and marketing efficiency.

EXPERIENCE

MARKETING DATA ANALYST

Retail Dynamics

2016 - Present

Analyzed customer purchase behavior, leading to a 25% increase in retention

rates.

Developed predictive models to forecast sales trends, improving inventory

management.

Created interactive dashboards to visualize marketing campaign performance

metrics.

Collaborated with marketing teams to optimize digital advertising strategies

through data insights.

Conducted customer segmentation analysis to tailor marketing efforts

effectively.

Trained team members on data interpretation and analysis techniques.

DATA ANALYST

Marketing Innovators

2014 - 2016

Supported campaign analysis through detailed reporting, contributing to a

20% increase in ROI.

Utilized SQL to extract and analyze datasets from multiple sources.

Implemented A/B testing methodologies to enhance marketing effectiveness.

Worked with data visualization tools to present findings to non-technical

stakeholders.

Participated in cross-functional teams to drive data-centric marketing

initiatives.

Maintained data integrity by implementing quality checks and validation

processes.

MA

SQL•

Python•

Marketing Analytics•

Data Visualization•

A/B Testing•

Consumer Insights•

English•

Spanish•

French•

Improved marketing campaign

effectiveness, recognized with the

'Marketing Excellence Award.'

•

Increased customer engagement

metrics by 40% through data-driven

strategies.

•

Published a paper on predictive

analytics in marketing in a leading

journal.

•


