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PROFILE

Accomplished Agricultural Communication Specialist with extensive

experience in public relations and stakeholder engagement within the

agricultural sector. Expertise in developing innovative communication

strategies that foster relationships between agricultural organizations and the

communities they serve. Proven ability to manage complex projects, ensuring

timely delivery while adhering to budget constraints. Skilled in crafting

persuasive messaging that resonates with diverse audiences, enhancing

public perception of agricultural initiatives.

EXPERIENCE

PUBLIC RELATIONS MANAGER

Farmers United

2016 - Present

Led public relations campaigns that improved the organization’s media

presence by 60%.

Developed key messaging for press releases and media advisories.

Organized press events and media tours to showcase innovative farming

techniques.

Coordinated with government agencies to ensure accurate dissemination of

information.

Monitored media coverage and generated reports to inform strategic

decisions.

Trained staff on effective communication strategies and media engagement.

COMMUNICATIONS COORDINATOR

Sustainable Agriculture Network

2014 - 2016

Developed and executed communication plans that increased public

engagement by 35%.

Crafted content for newsletters, websites, and social media platforms.

Organized community outreach events to promote sustainable practices.

Collaborated with local farmers to share success stories through various

media.

Conducted training sessions on effective communication strategies.

Analyzed communication data to refine outreach efforts and messaging.

MA

public relations•

project management•

media relations•

content development•

community outreach•

analytical reporting•

English•

Spanish•

French•

Increased media coverage by 50%

through strategic outreach initiatives.

•

Recognized with the 'Best

Communication Campaign' award by

the Local Media Association.

•

Successfully managed a campaign that

garnered over 10,000 social media

interactions.

•


