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SKILLS

LANGUAGES

EDUCATION

BACHELOR OF ARTS IN VISUAL

COMMUNICATION, DESIGN INSTITUTE,

2013

ACHIEVEMENTS

MICHAEL ANDERSON
LEAD  D IG ITAL  DES IGNER

PROFILE

Innovative Advertising Visual Designer with a robust background in digital

media and interactive design. Extensive experience in conceptualizing and

executing visually arresting advertising campaigns that captivate audiences

and elevate brand identity. Proficient in a multitude of design software,

coupled with a strong understanding of user-centered design principles.

Demonstrated ability to collaborate with marketing teams and stakeholders to

align visual strategies with business objectives.

EXPERIENCE

LEAD DIGITAL DESIGNER

Visionary Media Group

2016 - Present

Designed and implemented digital advertising solutions across multiple

platforms.

Developed interactive prototypes for web and mobile applications.

Conducted A/B testing to refine design elements and improve user

engagement.

Collaborated with developers to ensure seamless integration of design and

functionality.

Facilitated workshops to inspire creative thinking among team members.

Managed relationships with external vendors for specialized design needs.

GRAPHIC DESIGNER

Creative Innovations LLC

2014 - 2016

Created visual content for social media, email marketing, and print collateral.

Worked closely with marketing teams to develop cohesive branding strategies.

Utilized analytics tools to track design performance and optimize campaigns.

Participated in client meetings to gather feedback and iterate on designs.

Maintained a consistent visual style across all marketing materials.

Contributed to a collaborative team environment, fostering open

communication.

MA

Digital Design•

UI Prototyping•

User Experience•

Brand Strategy•

Adobe XD•

Sketch•

English•

Spanish•

French•

Received the 'Excellence in Design'

award at the 2021 Digital Media Awards.

•

Increased website conversion rates by

20% through optimized design

elements.

•

Played a key role in a rebranding

initiative that resulted in a 40% increase

in brand recognition.

•


