. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Bachelor of Science in Marketing
University of Michigan
2016-2020

% SKILLS

o Experiential Marketing

o Brand Activation

« Event Planning
Consumer Behavior
Project Management

Team Leadership

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Experiential Marketing Strategist

Proficient Advertising Strategist with a focus on experiential marketing and brand
activation. Adept at designing immersive brand experiences that engage consumers and
create lasting impressions. Demonstrated expertise in event planning and execution,

ensuring alignment with brand objectives and target audience preferences. Strong ability

to analyze consumer behavior and market trends to inform strategic decisions.

@ WORK EXPERIENCE

Experiential Marketing Strategist 2020-2023

Engage Marketing Agency

* Designed and executed experiential marketing campaigns that increased brand
interaction by 60%.

« Coordinated logistics for large-scale events, managing budgets and vendor
relationships.

« Utilized consumer insights to create engaging and memorable brand experiences.
« Analyzed event performance metrics to assess ROl and inform future strategies.
» Collaborated with creative teams to develop interactive advertising content.

» Facilitated post-event surveys to gather consumer feedback for continuous
improvement.

Brand Activation Coordinator 2019-2020

Interactive Promotions Inc.

Assisted in the planning and execution of brand activation events.

Monitored event logistics to ensure smooth operations and adherence to timelines.

Engaged with attendees to promote brand messages and gather feedback.

Developed promotional materials that aligned with brand messaging.
« Conducted market research to identify potential event opportunities.

Collaborated with teams to brainstorm innovative activation ideas.

% ACHIEVEMENTS

o Successfully launched a campaign that increased brand awareness by 45% within six

months.
+ Awarded 'Best Experiential Campaign' at the National Marketing Awards.

o Achieved an average attendee satisfaction rating of 95% for executed events.



