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SKILLS

brand strategy
market analysis
consumer insights
competitive analysis
workshop facilitation

strategic recommendations

EDUCATION

MASTER OF ARTS IN MARKETING
RESEARCH - UNIVERSITY OF MICHIGAN

LANGUAGE

English

Spanish

German

ACHIEVEMENTS

Increased brand loyalty by 30% through
targeted advertising initiatives.

Successfully developed a brand
positioning strategy that enhanced
market share by 15%.

Awarded 'Best Research Initiative' for
innovative brand analysis.

Michael Anderson

BRAND STRATEGY ANALYST

Innovative Advertising Research Analyst with a focus on brand strategy and
market positioning. Excels in conducting thorough market analyses to
identify competitive advantages and consumer insights that inform strategic
advertising initiatives. Strong ability to collaborate with marketing and
creative teams to ensure alignment of advertising strategies with brand
objectives. Proficient in utilizing both qualitative and quantitative research
methods to derive insights that drive impactful advertising campaigns.

EXPERIENCE

BRAND STRATEGY ANALYST

Strategic Advertising Group
2016 - Present

e Conducted market research to identify brand positioning opportunities.

e Collaborated with creative teams to align advertising strategies with brand
values.

e Analyzed consumer data to inform brand messaging and campaign
development.

e Presented strategic recommendations to senior leadership for brand
initiatives.

e Managed comprehensive competitive analysis to identify market trends.

¢ Facilitated workshops on brand strategy and consumer insights.

ADVERTISING RESEARCH ANALYST
Market Dynamics Agency
2014 - 2016

e Executed research projects to evaluate brand perception and consumer
attitudes.

e \Worked with marketing teams to integrate insights into advertising strategies.
e Conducted focus groups to gather qualitative insights on brand messaging.

e Analyzed market trends to inform strategic advertising decisions.

e Maintained documentation of research methodologies and findings.

e Engaged in continuous learning to enhance understanding of consumer
behavior.



