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San Francisco, CA

SKILLS

» digital analytics

e campaign performance
» A/B testing

o data visualization

e consumer engagement

« report development

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF ARTS IN MARKETING -
UNIVERSITY OF FLORIDA

ACHIEVEMENTS

+ Improved online conversion rates by
20% through data-driven
recommendations.

» Recognized for excellence in digital

marketing analytics during internship.

o Contributed to a campaign that
increased brand awareness by 50%
within target demographics.

Michael

ANDERSON

Results-oriented Advertising Research Analyst specializing in digital marketing
analytics and campaign performance evaluation. Expertise in harnessing digital
tools and platforms to analyze consumer interactions and optimize advertising
strategies. Proven ability to translate complex data into clear, actionable
recommendations that enhance online engagement and conversion rates. Strong
background in A/B testing and multivariate analysis, ensuring that advertising
efforts are data-driven and aligned with consumer preferences.

WORK EXPERIENCE

DIGITAL ADVERTISING RESEARCH ANALYST

E-Commerce Innovations

2020 - 2025

e Analyzed digital campaign performance metrics to identify areas for improvement.
e Conducted A/B testing to optimize ad placements and messaging.

e Utilized analytics tools to monitor consumer behavior and engagement.

e Collaborated with digital marketing teams to inform strategy based on data
insights.

e Presented findings to stakeholders, providing clear recommendations for
campaign adjustments.

¢ Developed dashboards to visualize campaign performance trends.

ADVERTISING RESEARCH INTERN

Tech Marketing Group

2015 - 2020

e Assisted in the analysis of digital advertising campaigns and performance metrics.
e Conducted research on consumer online behaviors and preferences.

e Supported the development of reports detailing campaign effectiveness.

e Engaged in competitor analysis to inform digital strategies.

e Utilized social media analytics tools to track engagement.

e Contributed to brainstorming sessions for ad content development.



