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San Francisco, CA

SKILLS

» Creative Advertising

» Visual Communication
e Curriculum Design

» Project-Based Learning
o Collaboration

* Mentorship

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF FINE ARTS IN
ADVERTISING DESIGN, RHODE ISLAND
SCHOOL OF DESIGN, 2013

ACHIEVEMENTS

» Increased student satisfaction ratings
in creative courses by 35%.

o Led a team that won a national
advertising competition.

» Developed a mentorship program that
connected students with industry
professionals.

Michael

ANDERSON

Engaging advertising instructor with a solid foundation in creative advertising and
visual communication. Extensive experience in fostering an interactive learning
environment that stimulates creativity and innovation among students. Skilled in
utilizing various teaching methods, including project-based learning and
collaborative workshops, to enhance student engagement. Expertise in guiding
students through the creative process, from ideation to execution of advertising
campaigns.

WORK EXPERIENCE

CREATIVE ADVERTISING INSTRUCTOR
Design and Media Academy
2020 - 2025

e Created a dynamic curriculum focused on creative advertising and visual
storytelling.

e Facilitated workshops that encouraged collaborative brainstorming and idea
development.

e Utilized design software to teach students the technical aspects of advertising.
e Organized student exhibitions to showcase creative projects.

e Engaged students in real-world advertising challenges through partnerships with
local agencies.

e Provided constructive feedback to enhance student projects and portfolios.

VISUAL COMMUNICATION LECTURER

Art and Design University

2015 - 2020

e Developed course materials that integrate visual communication principles with
advertising.

e Supervised student projects that received accolades at national design
competitions.

e Organized guest speaker events featuring prominent designers and advertisers.
e Conducted research on the impact of visual communication in advertising.
¢ Implemented technology-driven projects to enhance learning experiences.

e Collaborated with faculty to improve interdisciplinary course offerings.



