MA

Phone: (555) 234-5678

Email: michael.anderson@email.com
Address: San Francisco, CA

Website: www.michaelanderson.com

EXPERTISE SKILLS

* Integrated Marketing

* Brand Management

* Curriculum Development
* Research

* Mentorship

e Collaboration

LANGUAGES

* English
* Spanish

e French

CERTIFICATION

» Doctor of Philosophy in Advertising,
University of Florida, 2014
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MICHAEL ANDERSON

INTEGRATED MARKETING INSTRUCTOR

Strategic advertising instructor with extensive experience in integrated
marketing communications and brand management. Demonstrated success in
crafting curriculum that emphasizes the importance of cohesive messaging
across various advertising platforms. Adept at mentoring students to develop
their unique voices and creative skills, preparing them for successful careers in
advertising. Proven ability to collaborate with industry partners to provide
students with experiential learning opportunities.

PROFESSIONAL EXPERIENCE

National Arts College Mar 2018 - Present
Integrated Marketing Instructor

¢ Developed courses centered on integrated marketing communications
strategies.

o Facilitated cross-departmental projects that emphasized brand consistency.

o Utilized market research to inform curriculum adjustments and student projects.

¢ Organized annual advertising showcases to highlight student work.

e Mentored students in portfolio development and career readiness.

¢ Collaborated with external brands to create live advertising campaigns.

State University of Marketing Dec 2015 - Jan 2018
Assistant Professor of Advertising

¢ Conducted research on brand management and its impact on consumer
behavior.

¢ Presented findings at national conferences, enhancing institutional visibility.

¢ Developed partnerships with local businesses for student internships.

e Supervised graduate-level research projects in advertising.

¢ Implemented innovative teaching methods to enhance student learning.

¢ Participated in curriculum committees to ensure academic rigor.

ACHIEVEMENTS

» Recipient of the Best Paper Award at the National Advertising Conference, 2020.
* Increased student participation in branding workshops by 50%.

* Published research in top-tier marketing journals.



