. CONTACT

X, (555) 234-5678

michael.anderson@email.com

Q@ San Francisco, CA

© EDUCATION

Bachelor of Science in Marketing
Florida State University
2016-2020

% SKILLS

» Performance Marketing

« Data Analytics

+ Campaign Management
Customer Acquisition
Team Leadership

Strategic Partnerships

% LANGUAGES

* English
e Spanish

e French

MICHAEL
ANDERSON

Performance Marketing Manager

Results-driven Advertising Executive with a focus on performance marketing and
customer acquisition strategies. Extensive experience in developing and executing
targeted advertising campaigns that drive measurable results and enhance brand
visibility. Proficient in utilizing data analytics and market research to inform strategic
decisions and optimize campaign performance. Proven ability to lead diverse teams and

manage complex projects under tight deadlines.

@ WORK EXPERIENCE

Performance Marketing Manager 2020-2023

Digital Ad Solutions

« Developed performance-driven advertising strategies that increased lead generation
by 60%.

e Managed a $1.5 million advertising budget, ensuring optimal ROl across all campaigns.
 Utilized A/B testing to refine advertising copy and improve conversion rates.

» Collaborated with sales teams to align marketing strategies with sales objectives.

» Analyzed campaign data to inform future advertising strategies and budget allocations.

» Presented performance reports to stakeholders, highlighting key metrics and insights.

Advertising Specialist 2019-2020
Impact Media Group

o Executed targeted advertising campaigns across various platforms, resulting in a 45%
increase in customer acquisition.

« Collaborated with creative teams to ensure messaging consistency and alignment with
brand strategy.

o Conducted market analysis to identify opportunities for campaign optimization.
+ Managed client relationships, ensuring satisfaction and repeat business.
o Developed training materials for new team members on advertising best practices.

» Monitored industry trends to inform innovative advertising solutions.

% ACHIEVEMENTS

o Achieved a 50% increase in customer retention through targeted loyalty programs.

* Recognized as 'Employee of the Month' for exceptional campaign results.

o Successfully launched a campaign that generated over 2 million impressions within the
first month.



