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SKILLS

EDUCATION

BACHELOR OF FINE ARTS IN GRAPHIC

DESIGN, RHODE ISLAND SCHOOL OF

DESIGN

LANGUAGE

ACHIEVEMENTS

Creative Direction•

Copywriting•

Team Leadership•

Visual Storytelling•

Market Research•

Data Analysis•

English•

Spanish•

German•

Awarded 'Best Creative Campaign' at the
Advertising Excellence Awards in 2023.

•

Successfully led a campaign that

achieved a 50% increase in brand
awareness.

•

Recognized for innovative use of

technology in advertising at the Digital
Marketing Summit.

•

Michael Anderson
CREAT IVE  D I RECTOR

Innovative Advertising Executive with a strong emphasis on creative

direction and campaign development. Extensive experience in leading teams

to produce award-winning advertising solutions that engage consumers and

drive brand loyalty. Known for a keen eye for detail and a passion for

storytelling through visual media. Expertise in utilizing emerging

technologies and platforms to enhance creative execution and outreach.

EXPERIENCE

CREATIVE DIRECTOR

NextGen Advertising

2016 - Present

Oversaw the creative development of advertising campaigns, resulting in a

70% increase in audience engagement.

Managed a diverse team of designers, copywriters, and strategists to

produce high-quality content.

Utilized data-driven insights to inform creative direction and campaign

strategies.

Collaborated with clients to understand their vision and deliver tailored

advertising solutions.

Presented creative concepts to stakeholders, securing approval and funding

for initiatives.

Conducted training sessions to enhance team skills in creative software and

tools.

SENIOR COPYWRITER

Creative Solutions Agency

2014 - 2016

Developed compelling copy for multi-channel advertising campaigns,

increasing conversion rates by 35%.

Collaborated with creative teams to ensure cohesive messaging across

platforms.

Conducted market research to identify target demographics and messaging

effectiveness.

Edited and refined copy to align with brand voice and strategy.

Participated in brainstorming sessions to generate innovative campaign

ideas.

Presented copy concepts to clients, incorporating feedback to enhance final

deliverables.


