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San Francisco, CA

SKILLS

» copy strategy

* market analysis

« brand development
e SEO integration

o team collaboration

» project leadership

LANGUAGES
« English
e Spanish
e French

EDUCATION

BACHELOR OF SCIENCE IN
MARKETING, NEW YORK UNIVERSITY

ACHIEVEMENTS

* Achieved a 35% increase in campaign
engagement through strategic copy
adjustments.

o Received the 2023 Excellence in
Advertising Award for innovative
campaign strategy.

o Successfully led a project that
resulted in a 50% increase in client
revenue.

Michael

ANDERSON

Strategic Advertising Copy Specialist with a focus on optimizing brand narratives
to enhance market positioning and consumer engagement. Extensive experience
in crafting targeted messaging for diverse industries, including technology,
finance, and retail. Proven ability to integrate market research insights into
compelling copy that drives conversions and brand loyalty. Recognized for
effective collaboration with cross-functional teams to deliver cohesive marketing
strategies that align with business objectives.

WORK EXPERIENCE

SENIOR COPY STRATEGIST

Global Marketing Solutions

2020 - 2025

e Led copy development for integrated marketing campaigns across various
platforms.

e Utilized analytics to guide copy direction and optimize messaging.

e Collaborated with creative teams to ensure alignment of brand voice.

e Conducted competitive analysis to inform copy strategies.

e Presented campaign outcomes to executive management, highlighting ROI.

e Mentored junior copywriters in best practices and creative processes.

COPYWRITER

Visionary Ads

2015 - 2020

e Crafted engaging advertising copy for print and digital media.

e Worked with account managers to develop client-specific messaging.

¢ Incorporated SEO strategies into website copy for improved visibility.

¢ Developed content for email newsletters that increased click-through rates.
e Participated in creative brainstorming sessions to generate innovative ideas.

¢ Maintained up-to-date knowledge of industry trends and consumer behavior.



