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ADVERT IS ING  ACCOUNT  EXECUT IVE

PROFILE

Visionary advertising associate with a robust background in brand strategy

and creative development. Expertise in crafting innovative advertising

solutions that elevate brand narratives and engage target audiences.

Possesses a strong analytical acumen, enabling the assessment of campaign

performance and strategic adjustments to maximize outcomes. Demonstrated

history of collaborating with creative teams to produce award-winning

campaigns that resonate with consumers.

EXPERIENCE

ADVERTISING ACCOUNT EXECUTIVE

Prestige Marketing Group

2016 - Present

Managed client accounts, developing tailored advertising solutions to meet

specific needs.

Led brainstorming sessions to generate innovative campaign concepts.

Oversaw project timelines, ensuring timely delivery of marketing materials.

Conducted performance reviews of advertising campaigns and recommended

enhancements.

Collaborated with media buyers to optimize advertising placements.

Maintained strong client relationships, resulting in a 15% increase in repeat

business.

MARKETING COORDINATOR

Visionary Brands

2014 - 2016

Assisted in the development of integrated marketing campaigns across

multiple channels.

Conducted audience segmentation analysis to inform campaign strategies.

Coordinated between departments to ensure alignment of marketing efforts.

Created content for email marketing campaigns, achieving a 20% open rate.

Tracked and reported on campaign KPIs to stakeholders.

Facilitated market research initiatives to identify growth opportunities.

MA

Brand Strategy•

Creative Development•

Project Management•

Performance Analytics•

Client Engagement•

Media Planning•

English•

Spanish•

French•

Led a campaign that won a regional

advertising award for excellence in

creativity.

•

Increased social media engagement by

50% within six months.

•

Achieved a 40% increase in brand

awareness through targeted advertising

efforts.

•


